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Overview 
International Print Magazines continued to in-
crease their dominance over those produced in 
the U.S., with U.S. additions in the second half 
of November accounting for less than 10% of 
the total.  Among the most outstanding of the 
newly reported group are: 

 NM+ e+Mag, a newly tracked teen maga-
zine and the best  Chinese magazine app  
yet, from New Media Group and Adobe 

 Two newly introduced apps for music pub-
lications from Australian publisher Street 
Press Australia Pty Ltd and developer 
Oomph 

 Drum Media 
  Inpress Magazine 

 The Week U.K., from Dennis Publishing 

 MOD from Brazilian publisher Mod Edicao 
de Revistas e Publicacoes Periodicas 

Among the noteworthy magazine introduc-
tions in the U.S. were: 

 TIME Populist, Money, Southern Living, 
Coastal Living and People StyleWatch from 
Time Inc. and WoodWing  

 A new version of Food Network Magazine, 
the first regular issue, from Hearst 

 The World in 2012, a free companion app 
from The Economist 

 Organic Gardening, a straight replica from 
Rodale and Adobe  

 Men’s Fitness and Shape, replicas from 
American Media and BlueToad 

 Pixelmags replicas  for  U.K. magazines 
from Dennis (9) and Hearst  (3) 

 

Noteworthy newspaper apps added include: 

 Pittsburgh  Post-Gazette for iPad, from 
Block Communications 

 The Independent from the U.K.’s Inde-
pendent Print Ltd. 

 St. Paul Pioneer Press from MediaNews 
Group 

 NYTimes The Collection, a companion app 
from The New York Times Company 

 The Plain Dealer, from Advance Publica-
tions and Tecnavia Press 

Apps Tracked 
iMonitor has tracked and evaluated a total 
of 4062 apps.  Our current tally of 3476 re-
flects the fact that as apps are constantly 
introduced, others are taken off sale or su-
perseded by new versions. 

App Type 12/1 11/10 Chg 
Print Magazines-
US 

535 525 10 

Print Magazines-
International 

2049 1942 107 

Digital Magazines
-US 

100 102 -2 

Digital Magazines
-International 

363 360 3 

Total Magazines 3047 2929 118 

US Newspapers 52 46 6 

International 
Newspapers 

77 75 2 

Total 
Newspapers 

129 121 8 

Publication Apps 3176 3050 126 

Other News Apps 28 29 -1 

Companion Apps 272 265 7 

Total Apps 
Reported 

3476 3344 132 

Apps Dropped     -52 
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 New & Noteworthy Apps  
For the apps reviewed below, we have inserted their iMonitor ratings as follow:  (Design, Media, 

Function, App, Ad)   

 NM+ e+Mag ($1.99/Issue; $35.88/Year) (5.0, 4.5, 5.0, 14.5, 4.5)  This app for 
Hong Kong teen magazine New Monday is just loaded with interesting features 
we haven’t seen in other places.  Issue 581 includes a spinning wheel of bike 
gloves, a kaleidoscopic, color-changing fashion article featuring a Converse 
umbrella, and particularly compelling use of video.  We especially liked the 
standalone New Era issue included with the app.  Its interactive features allow 
the user to choose from different team logos and hat colors, allowing for 
countless combinations. Practicality plays a less prominent 

role when the user is asked to remove hats from the torso of a scantily clad mod-
el. It also features a unique slideshow that gives the impression of shining a spot-
light on various hats. 

Drum Media (Free) (4.0, 4.0, 5.0, 13.0, 2.0) Inpress (Free) (4.0, 3.5, 5.0, 12.5, 2.0)  
These two new music titles were introduced from Street Press Australia and de-
veloper Oomph (formerly listed as Mogeneration).  Evocative of event programs, 
they have a high ad to edit ratio.  They feature good use of audio and social media—

and both support the purchase of tickets and CDs.  
 
The Week ($4.99/Issue; $143.96/Year) (5.0, 3.5, 5.0, 13.5, 4.5) This app is a perfect 
reflection of the magazine:  well thought out, not glitzy, and fully functional.  We 
particularly like the Daily Briefing, which is sponsored by Rolex and has a watch that 
shows the correct time for your location.  In contrast to the more common offer of 
“Free to print subscribers”, we liked the “free trial for print subscribers”. 

Mod (Free) (3.0, 5.0, 4.5, 12.5, 2.0) This digital-only fashion app 
is highly interactive and has the full complement of rich media.  We 
particularly liked the way they juxtaposed fashion shots with product 
details and the ability to buy the products featured—though unfortu-
nately this capability will only work if you are in Brazil. 

Time Inc. had several additions to our database, including Time Pop-
ulist, and is working through its list of titles with the stated goal of having all on 
the iPad by the end of the year.  The most interesting of these is Populist, which is free 
and appears to be built on a transaction-based revenue model.  Lists are entertainment-
related and include movies, books, movies, TV, and games.  For movies, you can watch a 
clip (for most, not for all), buy from Amazon or iTunes, watch through your Netflix ac-
count, or leave a comment.  You can also create your own lists.  The other apps are nota-

ble in their limited use of rich media. They feature the extensive use of internal links for navi-
gation from the cover or Table of Contents, and Money makes extensive use of web links to 
provide more detailed company information.  Both of these serve to compensate for the lack 

of  other rich media.   

Time Populist (Free) (4.5, 3.5, 4.0, 12.0, 0.5)  
Money Magazine ($3.99/Issue) (4.5, 0.5, 4.5, 9.5, 3.5)  
Southern Living Magazine ($4.99/Issue) (4.0, 0.5, 4.5, 9.0, 1.0)  
Coastal Living Magazine ($4.99/Issue) (3.5, 0.5, 4.5, 8.5, 0.5)  
People STYLEWATCH Magazine ($4.99/Issue) (3.5, 0.5, 4.5, 8.5, 0.5)  
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Food Network Magazine December 2011 ($3.99/Issue) (2.5, 5.0, 3.5, 11.0, 5.0) Hearst brings 
us the first regular issue of Food Network Magazine, following a Summer issue and a couple of 
companion apps. Fully loaded with the rich media enhancements particularly well suited to 
food magazines, such as shopping lists, the December issue also features 100 Gifts for Food 
Lovers, with links to websites for purchase. 
 
The World in 2012 (Free) (2.5, 4.0, 2.0, 8.5, 0.5) This graphically appealing companion from 
The Economist is  sponsored by BMW and uses a grid approach to address various facets of 
the coming year.  The grid approach has become increasingly common and was seen in a 

number of apps recently evaluated.  In this app, you tap on an element of the 
grid and related content pops up in another place. 
 
Pittsburgh Post-Gazette (Free) (5.0, 3.5, 4.0, 12.5, 0.5)  Like the Washington 
Post app, this one opens with a stunning visual.  It is laid out in a grid and sto-
ries are organized by section, including a customizable “My Section” that focuses on 
your preferred neighborhood and contains saved articles. The app features breaking 
news and a video gallery as well. 

 
The Independent (U.K.) (Free) (4.5, 3.5, 4.0, 12.0, 0.5)  The Independent has a layout that 
reminds us of that used by The New York Times.  But unlike The Times, the size of the boxes 
bears no relationship to the pictures or amount of copy they contain, which is somewhat 
distracting and makes us feel as if the intended copy was not finished. Sponsored by Olym-
pus, the app is more sophisticated than the replica app available for i, The Independent’s 
sister publication. 

 
St. Paul Pioneer Press (Free) (4.0, 4.0, 3.5, 11.5, 3.0)  This app for the Twin Cities newspaper is 
also laid out in a grid—one with particularly strong visual appeal.  The app uses your location to 
put the appropriate weather on the front page and gives you your own local traffic even if you 
are far from its home turf.  It has both Twitter and Facebook feeds, as well as recent blog posts, 
which can be filtered by topic and include those related to numerous local teams.  In a feature 
we’ve never seen before, it also allows you to tap into police scanners from either St. Paul or 
Minneapolis. 
 

NYTimes The Collection (Free) (2.5, 2.5, 4.5, 9.5, 1.5)  The Collection is landscape 
only and features yet another grid.  The user navigates through pictures that link to 
articles and lots of video content.  The advertising is so understated that we nearly 
missed it!  That said, when we finally found it, it was worth the wait (see Chanel in 
Outstanding Ads on p. 4). 
 
The Plain Dealer ($3.99/Month; $209.99/Year) (4.0, 1.0, 4.0, 9.0, 1.0)  This is a straightforward, highly 
functional replica of the Cleveland newspaper from Advance and Tecnavia Press. The only bells and 
whistles we found are a text-only view and photo galleries. 

 

Outstanding Ads 
We’ve previously mentioned excellent American Express ads, and the 
trend continues with a interactive advertisement in The Week UK. In a 
virtual shell game, the user is asked to follow a rogue can of cat food. 
Winning this game might be impossible, but the use of interactivity to 
discuss how American Express can notice aberrant spending patterns is 
memorable.  
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Wired also features a number of 
excellent ads. Of note is a game 
offered by Citi Mastercard & 
Google Wallet in which the user 
drags their cell phone over as 
many cups of coffee as possible 
in a short period of time. 

Wired also features a truly com-
pelling ad advocating early detec-
tion of breast cancer. The user can 
change the language from English 

to Chinese with a tilt of the iPad and see differences in 
health statistics from the two countries.  

The most recent issue of Popular Mechanics features an excellent Christmas-themed 
ad for Knob Creek bourbon. Users can shake their iPad and see a snow-globe effect 
surround the Knob Creek bottle.  

We also liked the IBM ad in Der Spiegel in which the 
user can adjust the reflective properties of a bar of gold 
with a simple tilt of the iPad. 

Food Network Magazine December 2011 features an 
excellent ad from Crisco. It uses animation to show a 
cookie tree slowly disappearing (as cookies around 
Christmas tend to do!).   

Good Food Magazine has an outstanding ad for Magners Special run-
ning in the December issue. The ad features videos, navigable features, social me-
dia, and four recipes that can be paired with the beer. This is a pleasant alternative from previ-
ous beer ads we’ve mentioned that insist beer be an ingredient in every dish.   

The NYTimes The Collection app 
featured a rather captivating Cha-

nel ad.  Popping up between articles, the video in-
volves a Chanel-painted fingernail dancing down 
flights of stairs and on the red carpet.  

  

  

What Is A Replica?  It’s Complicated... 
We should point out that we do not generally do not do side-by-side comparisons of print and app versions of 
magazines to determine whether apps are true replicas or not.  Indeed, the meaning of the term replica is getting 
increasingly vague.  Not only is there confusion regarding an app’s relationship to the printed product, but to a 
publication’s ratebase as well.  Condé Nast describes its very high quality apps as replicas, while Time Inc. takes 
pains to point out that even those apps of theirs which are less sophisticated are not replicas — though some 
have replica-like characteristics.  While magazines on the Kindle Fire and the Nook Tablet are more likely to be 
true replicas, on the iPad, there is more of a continuum between straight replicas and higher quality apps.  The 
issue is further confused by the ability of print advertisers to opt out of replica editions. 
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Shifts in Dominance 
Since the introduction of iOS5 in mid-October, we have seen some major changes in the mar-
ketplace.  Not only are major shifts occurring in relative downloads (see Page 6), but a reorder-
ing of publishers and developers is occurring in terms of both quality and quantity of apps 
available.  Future has introduced a huge number of apps, surpassing Bonnier as the publisher 
with the largest number available.  Time Inc., an early leader in the production of outstanding 
apps, has pulled back and is now producing apps for their magazines with far fewer enhance-
ments.  While the company takes pains to communicate that every app is developed specifical-
ly for the device on which it appears, the newer apps—while still serviceable—are a far cry 
from those introduced earlier for People, Sports Illustrated, and Fortune. 
 
On the developer front, Mag+, the Bonnier spin-off from which we have been seeing steadily 
increasing app quality, has surpassed WoodWing and Adobe in average app quality — alt-
hough it lags far behind in terms of quantity.  WoodWing and Adobe continue to dominate the 
highest end of the quality range, but both also have apps with very low iMonitor ratings.  The 
single lowest rating for a Mag+ app is an 8, which is about in the middle of the range.  While 
the Mag+ platform has improved in terms of both stability and usability, U.S. Director Mike 
Haney says that the improvements in the quality of the presentation are attributable to cli-
ents’ use of the Mag+ tools and are facilitated by the platform’s flexibility and ease of use.  
Mag+ is priced aggressively and, unlike some developers, allows all of its clients to download 
from their own servers if they so choose.  Publishers producing multiple issues within a single 
application can also sell their own subscriptions using third-party fulfillment houses, making it 
easier to control costs. 
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Download Rankings for Branded Media Apps, US 
There have been major shifts in the download rankings as a result of the Newsstand, and the Novem-
ber Rankings shown below represent the first reflecting a full month of the Newsstand.  Among the 
biggest surprises:  a huge increase in the representation of magazine apps in the Paid Download cate-
gory—from only four last month to seven in November. While less than 20% of iMonitor apps are cur-
rently behind the Newsstand, this group strongly dominates the rankings, particularly in terms of Gross 
$. 

Free Rank Chg. NTD Paid Rank Chg. NTD Gross $ Rank Chg NTD 

CNN App for iPad 1 -1 No In the Kitchen: 
Food Network 
Recipes, etc 

1 1 No New York Post 1 1 No 

NYTimes for iPad 2 NC Yes 60 Minutes for 
iPad 

2 1 No The Daily 2 -1 No 

WebMD for iPad 3 -2 No New York Post 3 -2 No NYTimes for 
iPad 

3 NC Yes 

Better Homes and 
Gardens Magazine 

4 4 Yes Wired App Guide 4 NA No Men's Health 
Mag 

4 NA Yes 

USA TODAY for 
iPad 

5 -2 No Martha Stewart 
Makes Cookies 

5 NA No The New York-
er Magazine 

4 0 Yes 

Men's Health Mag 6 NA Yes Celebrate the 
Holidays with 
Better Homes and 
Gardens 

6 NA No National Geo-
graphic Maga-
zine 

6 0 Yes 

National Geo-
graphic Magazine 

7 -4 Yes 50 Greatest Pho-
tographs of Na-
tional Geographic 

7 NA No PEOPLE Maga-
zine 

7 0 No 

Automobile Mag 8 +40 Yes     The Econo-
mist for iPad 

8 NA No 

O The Oprah Mag-
azine 

9 +12 Yes     WIRED Maga-
zine 

9 -4 Yes 

Martha Stewart 
Living  

10 +26 Yes     GQ 10 -2 Yes 

Reader's Digest 11 +2 Yes     Martha Stew-
art Living  

11 -2 Yes 

The Economist for 
iPad 

12 -7 No     O The Oprah 
Magazine 

12 -2 Yes 

Popular Mechanics 
Magazine 

13 -6 Yes     Vanity Fair 
iPad Edition 

13 -1 Yes 

TRVL Magazine 14 NA Yes     Popular Me-
chanics  

14 0 Yes 

The New Yorker 
Magazine 

15 NC Yes     Popular Sci-
ence+ 

15 -2 Yes 

Epicurious Recipes 
& Shopping List 

16 +6 No     NYTimes 
Crosswords 

16 -1 No 

NPR for iPad 17 -8 No     Runner's 
World 

17 5 Yes 

PEOPLE Magazine 18 -1 No     60 Minutes 
for iPad 

18 2 No 

Motor Trend 19 NA Yes     Reader's Di-
gest 

19 -2 Yes 

7 Billion 20 NA No     Cosmopolitan  20 -4 Yes 
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Top Gross $ Download Rankings by Country 
 

At the request of numerous clients, we are now making download rankings available for a wid-
er array of App Stores.  Making their debut with this issue are Germany, China, India, and Ja-
pan.  Unlike our Download Rankings on the prior page, these rankings also include news-
stands, such as Zinio and Le Kiosque, and content aggregators. 

We continue to see a lot of overlap, particularly in English-speaking countries.  Some coun-
tries—most notably Brazil, France, and Germany—show a strong preference for apps from 
their own countries, while others seem somewhat indifferent to apps’ origins.  Zinio appears in 
the Top 15 in terms of Gross $ Downloads in every country—and in the #1 position for six of 
the twelve shown.  National Geographic (US or International edition) and The New Yorker ap-
pears on eleven of the twelve lists, and Wired (US or UK edition) on eight. 

Australia Canada UK US 

Zinio Zinio Zinio Zinio 

The Australian Women's Weekly National Geographic Magazine The Telegraph for iPad New York Post 

Gourmet Traveller Men's Health Mag The Sun for iPad The Daily 

Magshop PEOPLE Magazine T3 NYTimes for iPad 

National Geographic Magazine- The Economist for iPad Good Food Magazine Men's Health Mag 

The New Yorker Magazine The New Yorker Magazine National Geographic Magazine The New Yorker Magazine 

The Australian O The Oprah Magazine GQ Magazine (UK) National Geographic Magazine 

Cosmopolitan Magazine WIRED Magazine Men's Health UK PEOPLE Magazine 

GQ GQ The New Yorker Magazine The Economist for iPad 

Better Homes and Gardens Magazine Martha Stewart Living Maga- evo Magazine WIRED Magazine 

Popular Mechanics Magazine NYTimes for iPad Sunday Times GQ 

WIRED Magazine Vanity Fair iPad Edition WIRED Magazine (UK) Martha Stewart Living Magazine 

Herald Sun Popular Mechanics Magazine Focus Magazine O The Oprah Magazine 

Popular Science+ Maclean's Magazine Daily Express Vanity Fair iPad Edition 

The Courier-Mail/The Sunday Mail Popular Science+ attitude Magazine. Popular Mechanics Magazine 
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 Belgium Brazil China France 

Het Laatste Nieuws HD Revista VEJA ѿ ℮ Le Kiosque 

Zinio Zinio ℮  L'Equipe - Le Quotidien 

Le Kiosque EXAME 
National Geographic Magazine
-International 

Le Point pour iPad 

Nieuwsblad SUPERINTERESSANTE Zinio Zinio 

National Geographic Magazine-
International 

Quatro Rodas The New Yorker Magazine Le Monde 

Humo Revista Época Dooland Magazine HD Libération pour iPad 

Knack INFO Exame Reader's Digest PARIS MATCH 

Goedele Mundo Estranho Men's Health Mag Le journal Le Parisien 

The New Yorker Magazine CASA Claudia MagV  La Tribune pour iPad 

tijdschrift.nl Autoesporte GQ Le Figaro 

WIRED Magazine The New Yorker Magazine WIRED Magazine 
National Geographic Magazine-
International 

PARIS MATCH O Jornaleiro ELLE US Magazine Avosmac 

Le Point pour iPad Revista ALFA How It Works Le Monde.fr 

Trends HD iBanca - Revistas Popular Science+ The New Yorker Magazine 

PadPilot WIRED Magazine Bloomberg Businessweek+ ELLE à table 

Germany India Japan Netherlands 

BILD HD Zinio Zinio tijdschrift.nl 

DIE WELT 
National Geographic Magazine-
International 

Reeder for iPad de Volkskrant HD 

DIE ZEIT India Today 
National Geographic Magazine
-International 

AD HD 

F.A.Z. Zeitung The Economist for iPad GetNavi Zinio 

Süddeutsche Zeitung Digital Reader's Digest photoJ De Telegraaf krant 

DER SPIEGEL Magzter - Magazine store Ɽכ◗ꜟⱨ 
National Geographic Magazine-
International 

AUTO BILD The New Yorker Magazine DIME VI TABLET 

Macwelt T3 WIRED Magazine Elsevier 

stern eMagazine WIRED Magazine The Daily WIRED Magazine 

Zinio National Geographic Kids La Gazzetta dello Sport AutoWeek Magazine 

CHIP NYTimes for iPad Һ ─  The New Yorker Magazine 

c’t Magazin Bloomberg Businessweek+ The New Yorker Magazine DIE ZEIT 

Mac & i Business Today Magazine MagV  Good Food Magazine 

auto motor HD Popular Science+ GQ 360 

National Geographic Magazine-
International 

How It Works Popular Science+ Autovisie 

Top Gross $ Download Rankings by Country (cont.) 
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New & Noteworthy Apps  
 
App Name Country Type Developer Publisher %ile App 

Rating 
Date 
Released 

NM+ e+Mag China Print Maga-
zine 

Adobe New Media 
Group 

99.1% 14.5 4/4/11 

Drum Media Australia Print Maga-
zine 

Oomph Street Press 
Australia Pty Ltd 

94.7% 13.0 11/8/11 

The Week UK UK Print Maga-
zine 

Unidentified Dennis Publish-
ing 

94.7% 13.0 11/18/11 

Inpress Magazine Australia Print Maga-
zine 

Oomph Street Press 
Australia Pty Ltd 

92.3% 12.5 11/16/11 

MOD Brazil Digital Mag-
azine 

Unidentified Mod Edicao de 
Revistas e Publi-
cacoes Peri-
odicas 

92.3% 12.5 11/16/11 

Pittsburgh Post-
Gazette for iPad 

USA Newspaper Unidentified Block Comm. 92.3% 12.5 9/16/11 

Hayatım Futbol Turkey Digital Mag-
azine 

Adobe Foiegras Media 90.1% 12.0 10/5/11 

Waves Magazine Australia Print Maga-
zine 

Adobe nextmedia Pty 
Ltd 

90.1% 12.0 11/9/11 

The Independent UK Newspaper Unidentified Independent 
Print Ltd 

90.1% 12.0 10/31/11 

Quilting Arts In 
Stitches 

USA Digital Mag-
azine 

Adobe Interweave 
Press LLC 

90.1% 12.0 10/7/11 

TIME Populist USA Companion Unidentified Time Warner 90.1% 12.0 10/19/11 

St Paul Pioneer 
Press 

USA Newspaper DoApp, Inc. MediaNews 
Group 

86.5% 11.5 10/12/11 

Mixmag Maga-
zine 

UK Print Maga-
zine 

YUDU Ltd Development 
Hell Ltd 

86.5% 11.5 11/22/11 

Australian Men’s 
Fitness 

Australia Print Maga-
zine 

Unidentified Odysseus Pub-
lishing 

86.5% 11.5 11/23/11 

David Bowie UK Companion Adobe Time Warner 81.9% 11.0 10/13/11 

Bowie Lite UK Companion Adobe Time Warner 81.9% 11.0 10/13/11 

Sport Magazine UK Print Maga-
zine 

Unidentified UTV Media Ltd 81.9% 11.0 11/24/11 

Food Network 
Magazine De-
cember 2011 

USA Print Maga-
zine 

Unidentified Hearst Comm., 
Inc. 

81.9% 11.0 11/25/11 

Clin d'oeil Canada Print Maga-
zine 

Adobe Quebecor Me-
dia 

77.7% 10.5 9/17/11 

M Magazine France Print Maga-
zine 

Adobe La Vie-Le 
Monde 

77.7% 10.5 11/18/11 

Time Off Maga-
zine 

Australia Print Maga-
zine 

Oomph Street Press 
Australia Pty Ltd 

77.7% 10.5 11/23/11 
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New & Noteworthy Apps (cont.) 
 
App Name Country Type Developer Publisher %ile App 

Rating 
Date 
Released 

Men's Fitness USA Print Maga-
zine 

BlueToad, Inc. American Me-
dia, Inc. 

73.1% 10.0 11/11/11 

ShapeMag USA Print Maga-
zine 

BlueToad, Inc. American Me-
dia, Inc. 

73.1% 10.0 11/11/11 

Le guide mode 
shopping acces-
soires - Grazia 

France Print Maga-
zine 

Unidentified Mondadori 67.2% 9.5 10/5/11 

MONEY Maga-
zine 

USA Print Maga-
zine 

Woodwing Time Warner 67.2% 9.5 11/23/11 

NYTimes The 
Collection 

USA Companion Unidentified New York Times 
Company 

67.2% 9.5 11/14/11 

Organic Garden-
ing Mag 

USA Print Maga-
zine 

Adobe Rodale Inc. 57.4% 9.0 11/17/11 

Computer Arts 
Magazine 

UK Print Maga-
zine 

Future plc Future Media 
Group 

57.4% 9.0 10/12/11 

SOUTHERN LIV-
ING Magazine 

USA Print Maga-
zine 

Woodwing Time Warner 57.4% 9.0 11/17/11 

The Plain Dealer USA Newspaper Tecnavia 
Press 

Advance Publi-
cations 

57.4% 9.0 11/11/11 

COASTAL LIVING 
Magazine 

USA Print Maga-
zine 

Woodwing Time Warner 46.4% 8.5 11/15/11 

The World in 
2012 from The 
Economist: Edi-
tor's Highlights 

USA Companion Unidentified The Economist 
Group 

46.4% 8.5 11/18/11 

Spielberg: The 
Man, The Movies 

UK Companion Adobe Bauer Media 
Group 

46.4% 8.5 11/11/11 

PEOPLE 
STYLEWATCH 
Magazine 

USA Print Maga-
zine 

Woodwing Time Warner 46.4% 8.5 11/22/11 

ELLE DECO 

 

China Print Maga-
zine 

Beijing BEAT 
Media Co., 
Ltd. 

Hearst Comm., 
Inc. 

36.6% 8.0 9/21/11 

ֲ China Print Maga-
zine 

Beijing BEAT 
Media Co., 
Ltd. 

Hearst Comm., 
Inc. 

36.6% 8.0 11/12/11 

Auto Express 
Magazine 

UK Print Maga-
zine 

Pixelmags Dennis Publish-
ing 

27.9% 7.5 11/16/11 

Best UK UK Print Maga-
zine 

Pixelmags Hearst Comm., 
Inc. 

27.9% 7.5 11/9/11 

Viz Magazine UK Print Maga-
zine 

Pixelmags Dennis Publish-
ing 

27.9% 7.5 11/17/11 

PC Pro Magazine UK Print Maga-
zine 

Pixelmags Dennis Publish-
ing 

27.9% 7.5 11/16/11 
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New & Noteworthy Apps (cont.) 

 

App Name Country Type Developer Publisher %ile App 
Rating 

Date 
Released 

Computer Shop-
per 

UK Print Maga-
zine 

Pixelmags Dennis Publish-
ing 

27.9% 7.5 11/17/11 

The Cricketer 
Magazine 

UK Print Maga-
zine 

Pocketmags The Cricketer 
Publishing Lim-
ited 

27.9% 7.5 11/11/11 

Custom PC Mag-
azine 

UK Print Maga-
zine 

Pixelmags Dennis Publish-
ing 

27.9% 7.5 11/17/11 

Digital SLR Pho-
tography 

UK Print Maga-
zine 

Pixelmags Dennis Publish-
ing 

27.9% 7.5 11/16/11 

Electronic House 
for iOS 

USA Print Maga-
zine 

Texterity Inc. EH Publishing 
Inc. 

27.9% 7.5 10/21/11 

Web User UK Print Maga-
zine 

Pixelmags Dennis Publish-
ing 

27.9% 7.5 11/16/11 

Poker Player 
Magazine 

UK Print Maga-
zine 

Pixelmags Dennis Publish-
ing 

27.9% 7.5 11/16/11 

Octane Magazine UK Print Maga-
zine 

Pixelmags Dennis Publish-
ing 

27.9% 7.5 11/22/11 

Reveal UK UK Print Maga-
zine 

Pixelmags Hearst Comm., 
Inc. 

27.9% 7.5 11/16/11 

Real People UK UK Print Maga-
zine 

Pixelmags Hearst Comm., 
Inc. 

27.9% 7.5 11/15/11 

Land Rover 
Monthly 

UK Print Maga-
zine 

Pixelmags Dennis Publish-
ing 

27.9% 7.5 11/22/11 

St. Petersburg 
Times NIE 

USA Newspaper Unidentified Times Publish-
ing Company 

27.9% 7.5 5/26/11 

 for 

iPad 

China Print Maga-
zine 

Longyuan 
Journal Net 

Gruner + Jahr 15.6% 6.5 11/10/11 

Luxe Interiors + 
Design Magazine 

USA Print Maga-
zine 

Unidentified Sandow Media 
LLC 

1.9% 4.0 11/10/11 
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 Notable Updates 

App Name Country Type Developer Publisher %ile App 
Rating 

Prev. 
App 
Rating 

Three Magazine Australia Digital Maga-
zine 

Oomph Street Press Austral-
ia Pty Ltd 

99.1% 14.5 13.5 

The Philadelphia 
Inquirer 

USA Newspaper Unidentified Philadelphia Media 
Network, Inc. 

98.1% 14.0 1.0 

Eesti Ekspress Estonia Print Magazine Woodwing Eesti Ajalehed AS 98.1% 14.0 12.5 

la vita nòva Italy Print Magazine Woodwing Confindustria 98.1% 14.0 13.0 

Le Monde.fr France Companion Le Monde Interactif La Vie-Le Monde 98.1% 14.0 13.0 

RWH Magazine USA Digital Maga-
zine 

Woodwing HH Brown Shoe 
Company 

98.1% 14.0 13.0 

Corriere della 
Sera - Digital 
Edition 

Italy Newspaper Unidentified RCS MediaGroup 96.7% 13.5 11.0 

NYLON Maga-
zine iPad Edition 

USA Print Magazine Woodwing NYLON HOLDING 
INC. 

96.7% 13.5 12.5 

Popular Photog-
raphy+ 

USA Print Magazine Mag+ Bonnier Corporation 96.7% 13.5 12.0 

VI TABLET Netherlands Print Magazine Woodwing Weekbladpers 
Tijdschriften 

96.7% 13.5 12.5 

South Florida 
Sun Sentinel 
News for iPad 

USA Newspaper Tribune Interactive Tribune Company 92.3% 12.5 11.5 

BMW Motorcy-
cle Magazine 

USA Print Magazine Carob Apps MO Medien Verlag 
GmbH 

92.3% 12.5 11.5 

Macwelt Germany Print Magazine Unidentified IDG 92.3% 12.5 10.5 

POLITICO for 
iPad 

USA Newspaper Unidentified Capital News Co., 
LLC 

92.3% 12.5 11.0 

photoJ Japan Digital Maga-
zine 

Woodwing The Mainichi News-
papers 

92.3% 12.5 11.5 

Iron Man Maga-
zine for iPad 

USA Companion Handmark, Inc. Iron Man Magazine 92.3% 12.5 11.0 

Illustreret Viden-
skab+ 

Denmark Print Magazine Mag+ Bonnier Corporation 92.3% 12.5 11.5 

The Official Fer-
rari Magazine 

Italy Print Magazine Paperlit Condé Nast 90.1% 12.0 10.5 

INFO Exame Brazil Print Magazine Woodwing Editora Abril 90.1% 12.0 11.0 

Old House Guide USA Companion Adobe Active Interest Me-
dia 

90.1% 12.0 13.0 

GameStar Kiosk Germany Print Magazine Unidentified IDG 90.1% 12.0 11.0 

theScore iPad 
edition 

USA Other News 
App 

Unidentified Score Media Inc. 90.1% 12.0 11.0 

TV Magazine for 
iPad 

Brazil Print Magazine Unidentified TV Magazine 86.5% 11.5 12.5 

auto motor HD Germany Print Magazine Woodwing Motor Presse 
Stuttgart GmbH & 
Co. KG 

86.5% 11.5 12.5 

STYLEBY+ Sweden Print Magazine Mag+ Bonnier Corporation 86.5% 11.5 10.5 

The Globe and 
Mail's Globe2Go 
ePaper service 

Canada Newspaper NewspaperDirect Inc CTVglobemedia 81.9% 11.0 9.5 
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New York Daily 
News iPad ver-
sion 

USA Newspaper PageSuite Limited New York Daily 
News (LP) 

77.7% 10.5 12.5 

Newsday USA Newspaper Unidentified Newsday Holdings 
LLC 

77.7% 10.5 11.5 

Cosmopolitan 
Thailand 

Thailand Print Magazine Ookbee Hearst Communica-
tions, Inc. 

77.7% 10.5 7.5 

DC USA Print Magazine BlueToad, Inc. Modern Luxury 67.2% 9.5 7.5 

Houston USA Print Magazine BlueToad, Inc. Modern Luxury 67.2% 9.5 8.5 

Manhattan USA Print Magazine BlueToad, Inc. Modern Luxury 67.2% 9.5 8.0 

Hawai'i USA Print Magazine BlueToad, Inc. Modern Luxury 67.2% 9.5 8.5 

Dallas USA Print Magazine BlueToad, Inc. Modern Luxury 67.2% 9.5 8.0 

Aeroplane Mag-
azine 

UK Print Magazine Pocketmags Kelsey Publishing 
Group 

57.4% 9.0 8.0 

The Canadian 
Sportsman 

Canada Print Magazine Pocketmags The Canadian 
Sportsman Ltd. 

57.4% 9.0 8.0 

Build It + Home 
Improvement 
magazine 

UK Print Magazine Pocketmags Ocean Media Group 
Ltd 

57.4% 9.0 8.0 

Prediction Mag-
azine 

UK Print Magazine Pocketmags Vitality Publishing 
Ltd 

57.4% 9.0 8.0 

Worth Magazine USA Print Magazine Unidentified Sandow Media LLC 46.4% 8.5 7.0 

MMM - Motor-
caravan Mo-
torhome Month-
ly magazine 

UK Print Magazine Pocketmags Warners Group Pub-
lications 

36.6% 8.0 6.5 

Caravan Maga-
zine 

UK Print Magazine Pocketmags Warners Group Pub-
lications 

36.6% 8.0 7.0 

Terrorizer Maga-
zine 

UK Print Magazine Pocketmags Dark Arts Ltd 36.6% 8.0 7.0 

Daily Express UK Newspaper PageSuite Limited Express Newspapers 21.1% 7.0 8.0 


